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2.1

1 Go forit! Look good. Feel good. Be your best.

2 Buy one get one free.

““go, look, fee, be, buy, get”” ““have,

get, keep, give, buy, look, try, ask, smell, taste, cut, love, like, see, let, do, enjoy, use””

2.2

evaluative adjectives

3 Brilliant, wonderful, fantastic, it’s just not good enough.

4 You can enjoy this magnificent view of the mighty Matterhorn from your bedroom window.
Matterhorn

““prilliant, wonderful, fantastic, magnificent, mighty”~

““splendid, delightful, gorgeous, amazing, beautiful, super, excellent, attractive, charming, ideal, unique, great,
real””
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5 Big is good, bigger is even better.
6 Why our special teas make your precious moments even more precious?

2.3

7 What airline can fly you non-stop from Bangkok to Europe, six times a week? The Thai/SAS
Asia-Europe Express.

8 All-cotton underwear brings you every comfort.
““first-class, short-term, top-quality, up-to-the-minute, brand-new, feather-light, home-made,
chocolate-flavored, warm-hearted, perfect-textured, easy-to-understand””
2.4

9 Come to our Fruice.
Fruice  fruit  juice
10 Give a Timex to all, to all a good time.
““Timex”> ““time”” ““excellent”” ““superfine, superexcellent,
supernatural, superlight, supersoft, rolex, platex, kleenex”
11  We know Eggsactly how to sell eggs.
““Eggsactly”” ““exactly””
12 Drinka pinta milka day.
““Drink a pint of milk a day”~ ““drinka, pinta, milka”~”

13 TWOGETHER
The Ultimate All Inclusive One Price Sunkissed Holiday.

““Twogether”” ““together””

14 Mint Summer Night’s Dream.

Mid Summer Night’s Dream ““Mid>” ““Mint>”
<<Mint>” e »s
15 Kash ‘n’ Karry supermarket.
16 Krispy cream doughnuts.
““Kash, Karry, Krispy”~ ““K=” ““C=” ““K=”

“King,,
2.5
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17
THE
LOOK IS
NATURAL.
18
THE
MAKE-UP
IS COVER-GIRL.
“Extremely Gentle” foundation. Light, silky smooth make-up that lets skin breathe, yet still gives beautiful,
flawless coverage. Dermatologist tested.
Fragrance-free. Gentle enough even for sensitive skins. Naturally.
Jour+
NEW HYPO-ALLERGENIC
DAY CARE
TO KEEP YOUR SKIN
RADIANT AND HEALTHY
Jour+, the new day cream from ROC, contains an exclusive protective complex to improve your skin’s
natural defences.
Fine and light, it keeps your skin radiant, healthy and beautiful, and is an excellent base for make-up....
““natural, gentle, light, silky, smooth,
breathe, beautiful, flawless, tested, fragrance-free, sensitive, naturally, hypo-allergenic, new, day care, radiant,
healthy, exclusive, protective, complex, defence, fine, excellent”

19 Things go better with Coca-cola.
20 Anything is possible.
3.1

21 Have you driven a Ford lately?
22 When 1 ..., you are not fooled, are you?
23 What more could you ask from a water filter?

3.2
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24 Let’s make things better.
25 Justdoit.
3.3

26 Yes. Avis is all over Asia Pacific. Avis

27 Deliciously simple, simply delicious.
““It is deliciously simple, simply delicious.””

4.1

simile
metaphor
simile

28 Moms depend on Kool-Aid like kids depend on moms.

29 Featherwater. Light as a feather.
metaphor
30 Pity the pickpockets!
31 Pick an Ace from Toshiba. Ace Ace
4.2 personification

32 Unlike me, my Rolex never needs a rest.  —
33 Oscar de la Renta knows what makes a woman beautiful. -

4.3 antithesis parallelism

34 No problem too large, no business too small. IBM
35 Easy to clean and extremely difficult to damage.

We promise....
36 We promise that every customer will love their Passat handles and corners. You’ll love the comfortable

interior and cargo space. You'll love the standard air-conditioning, four-wheeled disco brakes, and the
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height-adjustable steering column. You’ll love the Fahrvergnugen driving experience.

4.4 pun

37 I’m More satisfied.
More  ““More”” “ i
38 Spoil yourself and not your figure.
““spoil oneself”” ““enjoy oneself to heart’s content””

39 Trust us. Over 5000 ears of experience. 5000

ear ““year?”
40 Coke refreshes you like no other can.
““can
refreshes you like no other can  drink can refresh you.””

4.5 repetition

““spoil one’s figure””

5000

e 7 ““Coke

41 Hot! Hot! Hot! Chilies create a nation of fire-eaters in search of heat.

42 We’ve going up and up and up and up and up and up and up and up and up and up. The end of a decade
is a good time to look back. A new decade is a good time to look forward too.

4.6
alliteration rhyme

43 Sea, sun, sand, seclusion—and Spain. You can have all this when you visit the new hotel.

44  Health, humour & happiness... Gifts we’d love to give.

45 My goodness, my Guiness! Guiness
““sea, sun, sand, seclusion, Spain”~ ““health,
humour, happiness”” “cgifts” ““give”” ““goodness”” ““Guiness””
4.7 contrast

46 Tide’s in and dirt’s out.
47 Big thrills, small bills.
4.8 parody

48 PAINT THE TOWN ROUGE. “e i
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49

4.9
50

51

4.10

52
living.

““paint the town red””
Better late than the late.

““Better late than never”~ ““late”” “* i ““the late”> <

hyperbole
We’ve hidden a garden of vegetables where you’d never expect. In a pie.

Where there is a way, there is a Toyota.
““Where there is a will, there is a way~”
irony

If people keep telling you to quit smoking, don’t listen.... They’re probably trying to trick you into
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An exploration and appreciation of the characteristics of advertising English

ZHU Yu-tang, WANG Yue

Abstract: Advertising is the art of language, which has distinctive linguistic characteristics. This paper
analyzes the lexical, syntactic, rhetorical characteristics of advertising English, and then points out the great charm
of advertising English.
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