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GDP
1993 35334 7915
1994 48198 10363
1995 60794 12827
1996 71177 15018
1997 78973 16663
1998 84402 17049
1999 89677 17846
2000 99215 19148
2001 109655 20725
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2003 135823 25671
2004 159878 29114
2005 183085 33860
2006 210871 38414
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2 2002 2006 %
EOS BC EDI GPSGIS RFID
2002 7.3 341 34.1 24 -
2003 9.7 374 41.7 30.8 -
2004 8.0 25.9 40.2 28.0 31
2005 9.7 30.3 37.3 275 3.2
2006 126 34.7 455 39.3 5.6
2002 2006
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=1 118
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Y A L K
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Research on China’s modern logistics under E-commer ce environment

PENG Yi-min

Abstract: This paper analyzes the status quo and problems of modern logistics in China, and points out the

necessity for China to promote the development of the Internet, information, ad standardized operation of
modern logistic companies through E-commerce to realize the healthy development of logistics with proper scale
to improve the international competitiveness of the modern logistics industry in China.
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